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“Amazing Performance!”
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Media Bistro has singled out Portland Magazine for its extraordinary 
perspective as one of the best regional magazines in the country.
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URSHV�LQ��RI�DOO�SODFHV��WKH�PLOLWDU\��7KH�\RXQJHVW�RIÀFHU�WR�HDUQ�HGLWRUVKLS�DW�WKH�1DY\·V�Á\LQJ�RULHQWHG�$SSURDFK�0DJD]LQH��KH�SDLUHG�D�GLSORPD�
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LQWHOOLJHQW��DEVROXWHO\�LQGLYLGXDO�WDNH�RQ�D�UHJLRQDO�SXEOLFDWLRQ«WKH�SDUW\�FRQWLQXHV�µ�7KH�PDJD]LQH�LV�NQRZQ�DV�¶0DLQH·V�3HRSOH�0DJD]LQH�·�
DQG�6DUJHQW�VHWV�D�VWDQGDUG�RI�´([WUDRUGLQDU\�3HUVSHFWLYH�µ�DLPLQJ�WR�LQIRUP�WKH�YLVLWRU�DQG�UHVLGHQW�DOLNH�DERXW�ZKDW·V�H[FHSWLRQDO�DERXW�
3RUWODQG��´:H�SXEOLVK�UHYHODWRU\�VWRULHV�DERXW�0DLQH�DQG�WKH�0DLQH�P\VWLTXH��WKDW�VHQVH�RI�D�0DLQH�RXWVLGH�RI�0DLQH�µ�KH�VD\V��´2XU�UHDGHUV�
DSSUHFLDWH�EUHDNWKURXJK�LGHDV��,W·V�QRW�HQRXJK�IRU�XV�MXVW�WR�KDYH�D�VWRU\�DERXW�SRSXODU�FRFNWDLOV�RU�VXSHU�GRFWRUV��:KDW�D�VWRU\�PHDQV�LV�DQ�
LPSRUWDQW�SDUW�RI�ZKDW�D�VWRU\�LV�µ

,Q�HYHU\�LVVXH��QDWLRQDO�FDOLEHU�ÀFWLRQ�LV�LQFOXGHG��ZLWK�VXFK�DXWKRUV�DV�6HEDVWLDQ�-XQJHU��0DPHYH�0HGZHG��5LFN�0RRG\��'LDQH�/HIHU��DQG�
-RKQ�%XIIDOR�0DLOHU��*UHDW�ZULWLQJ�LVQ·W�DOO�3RUWODQG�KDV��LW·V�DOVR�WKH�RQO\�PDJD]LQH�LQ�0DLQH�WR�KDYH�ZRQ����QDWLRQDO�JUDSKLF�GHVLJQ�DZDUGV�
LQ�WKH�ODVW�ÀYH�\HDUV�
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UXQ�RXU�LGHDV�WKURXJK�WKH�VDPH�FDU�ZDVK��VR�D�ELJ�KLQW�LV�EH�VXUH�WR�UHDG�RXU�PDJD]LQH�µ�VD\V�6DUJHQW��)RU�H[DPSOHV�RI�ZKDW�WKH�HGLWRUV�FRQVLGHU�
VRPH�RI�WKHLU�JUHDWHVW�KLWV��VHH�́ &ODVVLF�0DLQH�6WRULHVµ�RQ�3RUWODQGPDJD]LQH�FRP��́ 'RQ·W�EH�DIUDLG�WR�DVWRQLVK�XV�ZLWK�D�EHVSRNH�TXHU\�WDLORUHG�
RQO\�IRU�XV�DQG�RXU�DXGLHQFH��7KLQN�¶QR�YDQLOOD��EXW�LQVWHDG�PLQW�FKRFRODWH�FKLS�ZLWK�D�KLQW�RI�FD\HQQH�SHSSHU�·µ�VD\V�6DUJHQW�

(YHU\�VHFWLRQ�LV�RSHQ�WR�IUHHODQFHUV��$OWKRXJK�PDQ\�FROXPQV�DUH�KDQGOHG�E\�UHJXODU�FRQWULEXWRUV��D�IUHHODQFHU�FDQ�VWLOO�SLWFK�RQH�RI�WKRVH�DV�
ZHOO��́ :H�ZRUN�FORVHO\�ZLWK�ZULWHUV��KRQRU�WKHLU�LQVSLUDWLRQV�DQG�VWUHQJWKV��DQG�SD\�DFFRUGLQJ�WR�WKH�VWUHQJWK�RI�WKH�LGHD�DQG�KRZ�LW·V�H[SUHVVHG�µ�
VD\V�6DUJHQW��́ :H�ORYH�VWRULHV�IXOO�RI�OLYH�TXRWHV�IURP�KDUG�WR�JHW�VXEMHFWV�GLVFXVVLQJ�WKLQJV�WKDW�IDVFLQDWH�RXU�UHDGHUV�µ�'RQ·W�SLWFK�D�VWRU\�DERXW�
WKH�OREVWHU�UROO��EXW�LQVWHDG�SLWFK�D�VWRU\�IHDWXULQJ�DQ�LQWHUYLHZ�ZLWK�*RUGRQ�5DPVD\�RQ�YDFDWLRQLQJ�LQ�0DLQH�DQG�KLV�UHFLSH�IRU�D�OREVWHU�UROO��DV�
ZHOO�DV�KLV�WDNH�RQ�0DLQH�OREVWHUV�YHUVXV�&DQDGLDQ�OREVWHUV�DQG�KLV�IDYRULWH�ORFDO�UHVWDXUDQW�
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2QOLQH�RSSRUWXQLWLHV��7KH�RQOLQH�FRQWHQW�VWHPV�IURP�VWRULHV�LQ�WKH�SULQW�YHUVLRQ��EXW�WKH\�GRQ·W�RIWHQ�SXEOLVK�FDUWRRQV�DQG�TXL]]HV��7KH�

HGLWRUV�ORYH�JUHDW�SKRWRV�WKDW�WHOO�D�VWRU\�RU�DQ\WKLQJ�WKDW�FRXOG�EH�SDUW�RI�DQRWKHU�VWRU\��3URSRVLQJ�PXOWLPHGLD�FRQWHQW�ZLOO�LQFUHDVH�\RXU�FKDQFHV�
RI�DFFHSWDQFH��WRR�

´,I�\RX·UH�GRLQJ�D�VWRU\�DERXW�\RXQJ�-DFNLH�%RXYLHU�>.HQQHG\@�LQ�%DU�+DUERU�DQG�\RX·YH�MXVW�GLVFRYHUHG�RULJLQDO�SKRWRJUDSKV�DQG�KHU�
FKLOGKRRG�GLDU\��RU�LI�\RX·YH�JRQH�KRXVH�KXQWLQJ�ZLWK�7D\ORU�6ZLIW�RQ�WKH�FRDVW�RI�0DLQH��RU�KDYH�KLJK�UHV�LPDJHV�RI�D�5DOSK�/DXUHQ�FDWDORJ�
VKRRW�WKDW·V�EHLQJ�FRQGXFWHG�LQ�VHFUHW�LQ�.HQQHEXQNSRUW��GHÀQLWHO\�SLWFK�WKRVH�IRU�WKH�ZHEVLWH��´2XU�EHVW�VWRULHV�FRPH�IURP�ZULWHUV�ZKR�DUH�
DFWLYH�SDUWLFLSDQWV�LQ�FUHDWLQJ�WKH�ORRN�RI�D�VWRU\�ERWK�LQ�LWV�SULQW�YHUVLRQ�DQG�RQOLQH�µ�VD\V�6DUJHQW�

3HUFHQWDJH�IUHHODQFH�FRQWHQW��0RVW�RI�WKH�GHSDUWPHQWV�DUH�ZULWWHQ�E\�IUHHODQFH�ZULWHUV��VR�XVXDOO\�RYHU����SHUFHQW��5HFHQW�IUHHODQFH�
VWRULHV�SLWFKHG�DQG�SXEOLVKHG��´0HHW�WKH�2WKHU�3HDU\Vµ�FRYHUHG�WKH�,QXLW�GHVFHQGDQWV�RI�IDPHG�0DLQH�SRODU�H[SORUHU�5REHUW�3HDU\��´$PHULFDQ�
&KRS�6XH\µ�FRQVLGHUHG�0DLQH·V�JUDSKLF�LQÁXHQFH�RQ�(GZDUG�+RSSHU��2WKHU�VWRULHV�SHQQHG�E\�FRQWULEXWRUV�LQFOXGH�´7KH�%HDXWLIXO�	�7DQQHG��
&DUVRQ�.UHVVOH\�RQ�KLV�0DLQH�µ�D�SLHFH�DERXW�KRZ�0DLQH·V�EHORYHG�OREVWHU�VWHZ�ZDV�LQYHQWHG�LQ�(QJODQG�DQG�LVQ·W�HYHQ�UHDOO\�D�VWHZ��DQG�
DQRWKHU�RQ�KRZ�1HZ�<RUN�GHVLJQHUV�DUH�SOXJJHG�LQWR�0DLQH·V�ÁDQQHO�FKDQQHO�
(WLTXHWWH��(PDLO�ZLWK�FOLSV��DOWKRXJK�JUHDW�FOLSV�QHYHU�WDNH�WKH�SODFH�RI�D�JUHDW�LGHD��́ :H·UH�SURXG�RI�WKH�QHZ�ZULWHUV�ZKR�OLJKW�XS�RXU�DXGLHQFH�
ZLWK�VWRULHV��ZKLFK�VKRXOG��DW�OHDVW�REOLTXHO\��KDYH�VRPHWKLQJ�WR�GR�ZLWK�0DLQH��7KLQN�RI�\RXU�SLWFK�DV�WKH�WUDLOHU�WR�D�PRYLH�µ�VD\V�6DUJHQW�
/HDG�WLPH��7KLQN�VL[�PRQWKV�DKHDG��+RZHYHU��LI�D�ODVW�PLQXWH�LGHD�FRPHV�XS��GRQ·W�OHW�WKDW�VWRS�\RX��)RU�D�UHDOO\�WLPHO\�LGHD��WKH�HGLWRUV�ZLOO�
RSHQ�DQ�LVVXH�XS�
3D\�UDWH�������WR������ÁDW�IHH��QRW�E\�ZRUG�
3D\PHQW�VFKHGXOH��2Q�SXEOLFDWLRQ
.LOO�IHH��1RQH��́ :H�NQRFN�RXUVHOYHV�RXW�WR�KHOS�D�VWRU\�PHHW�LWV�UHDGHUV��:H�EHOLHYH�LQ�ZRUNLQJ�ZLWK�ZULWHUV�XQWLO�WKDW�KDSSHQV�µ�VD\V�6DUJHQW��
5LJKWV�SXUFKDVHG��)LUVW�1RUWK�$PHULFDQ�VHULDO
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To excite our readers about the state of Maine so that they are open 
to new discoveries to make their quality of life even better.

To exceed all expectations by capturing the spirit of Maine.

We are Maine’s City Magazine.
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(207) 775-4339 · FAX (207) 775-2334

www.portlandmagazine.com
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PORTLAND 

Established in 1985, Portland Magazine celebrates the region’s 
native appeal with award-winning columns on the waterfront; pro-
files of the region’s business and people; and features on the area’s 
arts, getaways, maritime history, geography, and cuisine.

In addition, each issue captures our audience with new fiction, great 
listings, and exclusive angles on subjects & events that affect ev-
eryday life. From realistic assessments of the local economy and its 
political vagaries, to stories on personalities who have chosen our 
area over all others, to Maine’s own variations of the work ethic, to 
light-hearted glimpses of Yankee contradictions, we consistently 
present fresh narratives about the greatest place in the world to vis-
it, to do business in, and to live. 

More than just a city-lifestyle magazine, Portland Magazine offers 
an extra ordinary perspective of Maine that has made it the favorite 
in area hotels, airlines, and waiting rooms, as well as a leader in 
subscription and single-copy sales.

Celebrating 25 years!

D E S C R I P T I O N
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• October 1985: Portland Magazine founded. First issue sets re-
cord at Portland News for single-copy sales of a premiere issue. 

• April–July 1986: Waterfront series by John Taylor wins First Prize 
for Magazine Feature Writing in award ceremony conducted by 
the American Society of Business Communications. 

• June 1986: Magazine is profiled on television news by WG-
ME-TV as one of three successful new small businesses in 
Maine. Feature articles on magazine printed in the Hartford 
Courant and the Maine Sunday Telegram. 

• August 1987: Cover story breaks the news that van Gogh’s Les 
Iris painting is about to be sold, forcing Sotheby’s to confirm 
this story to other media at a press conference in September. 

• December 1988: Stephen King ends five-year silence with 
regional magazines. In a controversial interview in Portland 
Magazine, he calls  Portland a “blow-dry, Perrier, Mazda 
type of city.” Record newsstand sales. 

• September 1989: Jamie Wyeth interview appears with pho-
tos by Life magazine photographer Susan Gray. Interview 
draws praise from Andrew Wyeth. 

• January 1990: Portland Public Library allocates funds to 
hard-bind Portland Magazine as part of its permanent col-
lection of magazines. 

• April 1990: Fiction by Pulitzer Prize-winner Louis Simpson. 
• July 1990: Hannaford Brothers starts a program to provide 

new company executives with copies of the magazine. 
• March 1991: Five-year-old Portland Magazine wins news-

stand distribution on major newsstands in New York, Bos-
ton, Hartford, Providence, Worcester, Newport, Lawrence, 
Lowell, and the Massachusetts North Shore. 

• April 1991: The New York Public Library, praising the maga-
zine for “original regional coverage and literary merit,” 
purchases the entire back list for its permanent collection. 

• July 1992: Two major Canadian bookstore chains begin dis-
tributing Portland Magazine. 

• October 1992: Readers Digest, Inc., contracts with Port-
land Magazine to sell subscriptions nationwide through 
its QSP program. 

 • July/August 1993: Fiction by Sebastian Junger, author of 
The Perfect Storm. 

• October 1996: Portland Magazine is featured nationwide on 
ABC’s The Rosie O’Donnell Show. 

• December 2002: Picked up by Amazon.com. 
• Summerguide 2003: Record ad sales result in 224 pages of 

color, energy, and insight. 
• December 2003: All-time annual subscription record 

smashed by 44 percent as Portland Magazine soars into its 
19th year. 

• September 2004: Magazine growing at 47 percent, sets re-
cords New England-wide. 

• June 2005: Portland Magazine is the winner of both Best 
Cover and Best of the Show awards at the Maggie Zine 
Cover Award Competition, conducted in Greensboro, North 
Carolina, by the former NewsStand Resource. 

• August 2005: Mediabistro.com, the international consortium 
for media followers, praises Portland Magazine for “high 

caliber” content...“in the vein of Pulitzer Prize-winner Louis 
Simpson, Frederick Barthelme, and Barbara Lefcowitz...in 
addition to the standard city-mag fare...indeed the maga-
zine reaches beyond the usual...” –www.mediabistro.com 

• June 2006: Portland Magazine wins a second national award 
for cover art direction presented at the Maggie Zine Cover 
Award Competition from the former NewsStand Resource in 
the City, Regional, and Special magazine category. 

• Summerguide 2006: Award-winning author Rick Moody–
of Garden State, The Ice Storm, and The Black Veil fame–
writes “Lamoine” for our fiction feature. 

• August 2006: Portland Magazine is profiled as one of the 
top-tier commercial magazines in the country for savvy me-
diaphiles to follow and submit their work to mediabistro.
com, international media consortium. 

• March 2007: Portland Magazine wins an unprecedented 
third national award for cover art direction presented at 
the Maggie Zine Cover Award Competition from the former 
NewsStand Resource in the City, Regional, and Special 
magazine category. 

• July 2007: 224-page Summerguide 2007 eclipses all re-
cords for a magazine published in Portland. A new standard 
is set. 

• July 2007: Portland Magazine chosen to be complimen-
tary passenger selections on JetBlue Airlines, Amtrak 
Downeaster, and premier business-travel clubs in all ma-
jor airports in the Northeast. 

• September 2007: Portland Magazine wins eight prizes at the 
American Graphic Design Awards by Graphic Design USA 
magazine and sponsored by Adobe Systems Incorporated.

• November 2007: Portland Stage praises “the diversity of 
the articles and features in Portland Magazine–“truly a 
champion of the arts.” 

• September 2008: Portland Magazine captures five prizes at 
a nationwide, juried competition from one of the most re-
spected design industry resources, the prestigious nation-
al American Graphic Design Awards for design excellence 
conducted in New York by Graphic Design USA magazine. 

• September 2009: Portland Magazine captures five ad-
ditional prizes at the American Graphic Design Awards 
in Manhattan.

 “Some magazines may win around two to three multiple 
awards, but it’s very difficult to win five,” says awards di-
rector Rachel Goldberg, noting “I believe Portland Maga-
zine’s awards for excellence in publication design are the 
only ones north of Boston.”

• September 2010: Portland Magazine captures nine prizes at 
the American Graphic Design Awards in Manhattan. 

• April 2011: Portland Magazine celebrates its 25th Anniversary.
• May 2011: Mediabistro.com recognizes Portland Magazine 

as one of the best regional magazines in the country.
• September 2011: Portland Magazine receives seven prizes 

at the American Graphic Design Awards in Manhattan for 
the fifth consecutive year. This brings the total number of 
awards from American Graphic Design to 34.

M I L E S T O N E S
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R E A D E R  P R O F I L E

Surveys and cross-sections of our readers include heart surgeons, airline 
pilots, university presidents, and Maine’s politicians, including longtime 
reader former President George Bush, who has written us in praise of our 
stories, and David Koplow, “The Portland Dogman.” 

Sen. Olympia Snowe has ordered back issues of Portland Magazine. 
Gen. Norman Schwarzkopf and Liv Tyler. Stephen King, who called our office 
because he was interested in buying one of the luxury homes we’ve profiled. 

You. 

But most significantly, our target range is 18 to 90. Our statewide readers 
love to sample everything urban Maine has to offer, aggres sively project-
ing themselves into Maine’s economy, culture, and spirit. A breakdown of 
reader habits follows:

 • 58% Management

 • 97% interested in Real Estate

 • 89% travel out of Maine at least once/month 

 • 27% at least 10 times/month

 • 65% attend one or more Cultural Events each month

 • 70% College Educated

 • 55% Dine Out each month

 • 21% Own Boats

165 State Street, Portland, ME 04101
(207) 775-4339 · FAX (207) 775-2334

www.portlandmagazine.com

M A G A Z I N E
PORTLAND 70
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Total Readership: 100,000+

Newsstands: Bar Harbor to New York, Manchester Airport, 
and Portland Jetport, with selected bookstores nationwide

Internet Subscriptions via: amazon.com, 
www.portlandmagazine.com

Total Distribution:  91% in Maine

National Subscriber Base:
Subscribers in 43 states, as follows:

70% Northeast
8% New York, Pennsylvania
5% South Atlantic
4% East Central
3% North Central
3% South Central
3% Pacific Coast
2% Southwest
1% West Central
1% Outside U.S.

Median Age: 40

Target Age: 18-90
Sex: 55% female; 45% Male
Est. Average Income: $145,822
Est. Average Value, Primary Residence: $383,000

MAINE SUBSCRIBERS
67% Cumberland County
11% York County
3% Sagadahoc County
2% Lincoln County
17% Other Maine counties

CONTROLLED CIRCULATION
 Waiting-room copies of Portland Magazine are distributed 

to all doctors’, lawyers’, and dentists’ offices from Kittery to 
Camden, including saturation coverage in all the Portland, 
South Portland, Cape Elizabeth, Cumberland, and Freeport 
financial sectors as well as Augusta, Hallowell, Lewiston, 
and Auburn. This unique program introduces families of 
consumers to our advertisers. Imagine the pre-existing 

depth of influence and affluence and generational cover-
age when, so often, you hear about Portland Magazine: 
“Oh–I saw it in my doctor’s office!”

 Retailers love: Our deep statewide presence in all of the 
Maine Bureau of Tourism Visitor Centers. Since instituting 
this major partnership, thousands upon thousands of new 
shoppers hitting the outlets have Portland Magazine in 
hand from their stops near the Kittery and Freeport outlets. 
This provides singular, unmatched coverage. We stock the 
Portland Visitor Center on Commercial Street as well.

 We mail to: The entire influence database of the Chamber 
of Commerce of the Greater Portland Region. This is not 
simply one copy per business but a highly cultivated list 
that flexes upward according to the size of the business.

 Businesses such as Hannaford subscribe in bulk to Port-
land Magazine because they give our magazine to newly 
hired executives so they can ‘hit the ground running’! 

 We are the guest room magazine for the Maine Coast’s  
major Luxury Hotels: 

 It’s as if Portland Magazine has an exclusive list of all the 
new shoppers just hitting the area. Imagine the combined 
impact of visitors enjoying and traveling with the guest-
room copies we provide to a host of prestigious hotels, in-
cluding:

 Black Point Inn
 Captain Lord Mansion
 Eastland Park Hotel 
 Embassy Suites 
 Harraseeket Inn
 Hilton Garden Inn–Airport
 Hilton Garden Inn–Waterfront
 Holiday Inn By The Bay 
 Inn By The Sea

 We’re also available at Shaw’s, Hannafords, Whole Foods, 
CVS, Wal-Mart, Rite Aid, 7-Eleven, Target, and many more 
throughout New England.

 Complimentary copies are available to the target audi-
ence on the Amtrak Downeaster train to Boston, JetBlue 
flights to New York City, and all business clubs in all major 
airports in the Northeastern United States.

 Promotions with AHL Portland Pirates Hockey Team.
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Kennebunkport Inn
Pomegranate Inn 
Portland Harbor Hotel 
Portland Marriott
Portland Regency 
The Rhumb Line
Seaside House
White Barn Inn
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A D V E R T I S I N G  D E A D L I N E S

M E D I A  K I T  2 0 1 2

 Issue Space Closes and Available 
  Camera Ready Materials Due 

 
 Winterguide November 15 January 6
 Through February 15

 February/March December 30 February 17
 Home & Gardens

 April February 1 April 1
 Summer Planning Guide

 May March 10 May 1

 Summerguide April 1 June 15
 Through July 20

 July-August May 15 July 22
 Waterfront

 September July 1 September 1
 Art Annual

 October August 10 October 1
 Annual Business Issue

 November September 1 November 1
 Ultimate Shopping Guide

 December October 10 December 1
 Year in Review

For more information, please contact your account executive.
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New Summer Businesses 
& Attractions



A D V E R T I S I N G  C A L E N D A R 

M E D I A  K I T  2 0 1 2

Winterguide – Skiing is believing. Statewide luxury attractions and events, from lodges 
to fashions, snow-making capabilities to romantic getaways in Maine. Expanded calendar 
of Maine Coast events and attractions assures coverage through Valentine’s Day. This issue 
is also filled with the energy of our Foodie’s Guide to Planet Maine.

February/March – Home & Gardens. It’s Spring! Architecture & residential real estate, in-
cluding waterfront homes, interior design, furniture, antiques, landscape design, 
gardening, and restoration of Greater Portland Landmarks and lovely estates all over Maine. 

April – Maine Summer Planning Guide. Showcases upcoming summer attractions and 
statewide resorts by focusing on the Visitor Industry. Highly appealing features on the most 
beautiful summer getaways in Maine.

May –New Summer Businesses & Attraction.

Summerguide – The Big One. Expanded color, editorial, and advertising make this a
necessity for your planning. Record readership annually. Includes our highly praised  
“Dream Islands” feature. The best calendar of events in the state.

July/August – Waterfront. Yachting, boating, ship and yacht design are brought to life 
here to engage the attention of the maritime audience that hits its peak during this period. 
From maritime museums to boat-building firms to ship-fitters and commercial fishing firms 
to restaurants and bed & breakfasts, this is your issue if you follow the trade winds.

September – Maine Art Annual. Breaking stories about Maine art, galleries, and artists. 
Many consider this issue our proudest achievement each year.

October – The Maine 100™. This trademarked business issue is perfect to turn the spot-
light on original Maine businesses and their successful growth techniques across the state.  
Impressive representation.

November – Ultimate Shopping Guide. Breakthrough interviews of high-profile Mainers 
assure a spectacular read for holiday retail advertisers.

December – The Year in Review.

165 State Street, Portland, ME 04101
(207) 775-4339 · FAX (207) 775-2334

www.portlandmagazine.com

M A G A Z I N E
PORTLAND 70



M E D I A  K I T  2 0 1 2

M A T E R I A L  R E Q U I R E M E N T S

DISPLAY SPACE ADVERTISING DIMENSIONS

NEW ENGLAND HOMES & LIVING ADVERTISING DIMENSIONS

Full Page 8 3/8" x 10 7/8" (8.375" x 10.875") * 

2/3 Vertical 4 3/4" x 9 29/32" (4.75" x 9.9063")

1/2 Horizontal 7 5/16" x 4 7/8" (7.3125" x 4.875")

1/2 Vertical 4 3/4" x 7 1/2" (4.75" x 7.5")

1/3 box 4 3/4" x 4 7/8" (4.75" x 4.875")

1/3 Vertical 2 1/4" x 9 29/32" (2.25" x 9.9063")

1/6 horizontal 4 3/4" x 2 3/8" (4.75" x 2.375")

1/6 vertical 2 1/4" x 4 7/8" (2.25" x 4.875")

Full Page (7.365" x 9.7292") * 

1/2 Horizontal 7 5/16" x 4 7/8" (7.3125" x 4.875")

1/4 page 3 5/8" x 4 13/16" (3.625" x 4.8125")     

* add 1/8" on all sides for a full-page bleed

E-mail materials to: ads@portlandmonthly.com
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(207) 775-4339 · FAX (207) 775-2334

www.portlandmagazine.com

M A G A Z I N E
PORTLAND 

Full Page
Full Bleed

2/3 page

1
/3

 V
er

tic
al

1
/6

 V
er

tic
al

1/3 Page Box

1/2 Page
Horizontal

1
/6

 V
er

tic
al

1
/6

 V
er

tic
al

1/6 Horizontal

1/2 Page
Vertical

1/4 
Page

1/2 Page
Horizontal

1/4 
Page

70

Acceptable File Formats: 
Preferred: PDF (Adobe Acrobat version 4.0 or higher) Hi-Res (2400 DPI) with all fonts  
embedded with all colors in CMYK.
Adobe Photoshop TIFF and EPS 300 DPI
Packaged Adobe InDesign CS4
Please contact Associate Publisher for details.

Art Specifications: 
All color images should be supplied CMYK (not RGB or PMS). 
Line art should be supplied at 600 DPI, other photos should be supplied at  
300 DPI (both at 100%). 

Proofs:
All camera-ready material and four-color advertisements should come with a publication-qual-
ity press digital proof. Please call to ask which proofs are acceptable. Portland Magazine will 
not be responsible for the color of any ad that did not arrive with an approved color proof. 

Advertisers who supply material that is not digital-ready as defined above will be charged 
market rates for all production work required to produce digital-ready material. Please refer 
to costs of Copy Prep on the enclosed Rate Card. All advertising material is subject to approval. 

Any and all request changes or alterations to materials supplied to Portland Magazine by 
advertisers or their approved agents must be in writing and done so in accordance with the 
materials closing dates. Any and all material received or altered after the appropriate materi-
als closing date will be subject to late handling charges. Portland Magazine will not be held 
liable for printing complications which may arise due to receipt of non-conforming materials.


