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Why Portland?

Year after year, the city tops the list as one
of the best places to live and work.

-

D, Maine

From its vibrant arts and cultural scene, to
top-notch restaurants, great outdoors, and
amazing quality of life, Portland offers what
a big city can—without any of the hassle.

See why many of the nation’s leading creative
entrepreneurs have chosen to call Portland
home at liveworkportland.org

Contact the City’s Economic Development Division
1-800-874-8144
We’ll help your business grow and prosper in Portland.

portlandmaine.gov
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TALES OF THE GRAND HOTELS ’ "

Portland has hotel
fever-big, beautiful
showplaces are in the
works, with restaurants
and event spaces. If
we build them, will
they come?

BY PATRICK VENNE

"
- Uptownsophisticate-the stately Portland Pr\eg\
H!rald headquarters at the top of Exchange Street

"issoon to be relncamated asa Ilfestyle hotel.

2
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DRVIEW/DALY GRAY, INC.

Keenly aware of how their presence will trans-
form Portland’s existing assets, a new renais-
sance of hotels is rising—quite literally—to meet
an impressive demand for Portland’s unique
quality of place.

In the heart of the Arts District, investors are
steadily working toward upgrading the 12-story
landmark formerly known as the Eastland Park
_ ; Hotel into the WesSTIN PORTLAND HARBORVIEW.

op of the East now underrenovation atop the " - According to Jeffrey Cappellieri, Westin's area
P e Portle,md rerbordey el & : director of sales and marketing, the developers

mer Eastland Park Hotel’s landmark sign will = . . ]
nevertheless remain on Portland's skyline. ' hope the hotel will play a role in transforming the
Arts District into “one of Portland’s most dynamic

PORTLAND HAR

COURTESY;

FROM TOP: CYNTHIA FARR-WEINFELD;
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neighborhoods for creativity, food, music,
and business.” While this evolution is well

underway already, Westin’s contribution
will include 16,000 square feet of top-of-the-
line, versatile event and exhibition space. The
1927 Eastland Grand Ballroom, for instance,
will be restored to its original breathtaking
proportions, replete with ‘grand staircase’
and balcony as each originally existed. And
talk about lofty aspirations. The Westin’s
bid to recapture the top of the market is
dramatized by more than doubling the size
of the Top of the East to turn it into a venue

AUGUSTA |

Statewide practice,
local service.

I

It just makes sense.

EatonPeabody

Allorneys at Law

BANGOR | BRUNSWICK | ELLSWORTH | PORTLAND
1-800-564-0111 | eatonpeabody.com
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(I to r): David Mitchell, Christopher Rogers, Lauren Schaefer-Bove, Zara Machatine, Steve Guthrie, Dana Ricker

The Portland Harbor Group
at Morgan Stanley

Providing Strategies designed to assist you with
Wealth Creation, Preservation, and Distribution

» Corporate and Business retirement
* Wealth Advisory Service
* Executive Financial Service

David M. Mitchell
Vice President

Financial Advisor

Financial Planning Specialist

Christopher G. Rogers
SeniorVice President
Financial Advisor

Lauren Schaefer-Bove
Senior Registered Associate

|00 Middle Street, 3rd Floor
Portland, ME 04101
theportlandharborgroup@ms.com

* Estate Planning
* Retirement Planning
* Trusts

Dana A. Ricker

Vice President

Financial Advisor

Financial Planning Specialist

Steve Guthrie
SeniorVice President
Financial Advisor

Zara Machatine
Client Service Associate

http://fa.morganstanleyindividual.com/theportlandharborgroup/

800-442-6722 207-771-0800

MorganStanley

Morgan Stanley and its Financial Advisors do not provide tax or legal advise. Please consult your personal tax advisor regarding taxation
and tax planning and your attorney for personal trusts. This material has been prepared for informational purposes only and is not an
offer to buy or sell or a solicitation of any offer to buy or sell any security/instrument or to participate in any trading strategy.

©2012 Morgan Stanley LLC. Member SIPC.
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HIGH GLASS-The Hyatt Place shooting up on the corner of
Union and Fore streets will transform a former empty lot.

more on par with the Top of the Mark in San
Francisco, offering sweeping vistas of the
Portland skyline, harbor, and beyond. The
Westin is ambitiously scheduled to open in
December after deep restoration from top to
bottom, all the way to raw cement.

Several blocks east, on the corner of
Exchange and Congress streets, the former
headquarters of the Portland Press Herald is
being completely reimagined. The historic
home to reporters, typesetters, and other
Gannett and Blethen nighthawks will under-
go a $20-million renovation and become, in
the third quarter of 2014, a 110-room, high-
end boutique “lifestyle” hotel-in the vein of
the CharlesMark in Boston. The customized
space, designed by Portland’s Archetype
Architects, may very well be known as THE
EXCHANGE, a name floated more in light of
the venue’s ability to serve as a nexus for the
cultural traffic-ideas, scenes, conversation,
art, tastes, and history—than for its epony-
mous street location. According to developer
Jim Brady, an experienced Portland investor
behind the project, it will be a “high-design”
hotel marketed toward sophisticated visi-
tors attracted by Portland’s vibrancy. “Steps
away, miles apart” is how he describes the
warm, innovative, and creative space he
hopes to develop as an “experiential” hotel
with a “phenomenal” restaurant space. That
is, while The Exchange sits merely “steps
away” from the Old Port’s many offerings,
it will be “miles apart” from anything else in
the market today.

Brady studied the experiential trend, vis-
iting the award-winning Iron Horse Hotel in
Milwaukee. Set in a converted 100-year-old
warehouse with a highly rated restaurant,
an outdoor lounge abutting an active rail-
road, motorcycle memorabilia in the lobby,
and lots of personality, the Iron Horse “out-

STAFF ILLUSTRATION/CHRIS RICCARDO/EAST BROWN COW



GRAND HOTELS ELLEN KORNETSKY, LCSW

COUNSELING
performs its market significantly. They cre-
ated an experience,” says Brady, “not just a Specializing In:
hotel.” And central to that experience is the = Adoption

= Attachment
= [Loss & Transition

value added by the “adaptive reuse” of a his-
toric building. Brady ventures The Liberty

Hotel in Boston’s former Charles Street Jail e — = ® Relationships
as another example. "You'ne abready ot the bake wkew you otoy with us.” ® Family Issues
= 7 : Four-season lakeside
| accommodations
eeper into the Old Port, on the ¥ Cobago' (extended stay in winter) 207-846-0400
. & Sopaac B ipped :
corner of Fore and Union streets ake || IS ellenkornetskylcsw(@ gmail.com

on what was until recently a
gaping hole in the glittering Old Port street
scene, a 123-room HyAatT PLACE of bespoke
design by Portland’s Canal 5 Studio will
soon rise on an empty lot fronting Pearl (on
Fore Street) and Gingko Blue (Union Street).
Not abad way to toast the city. According to
Tim Soley, whose company owns the port-
folio of buildings and land surrounding the
site known as Canal Plaza, this development
is “one of the best uses of the block” and will

screened-in porches .
Bl Charming lakefront 10 Forest Falls Drive, #6-B, Yarmouth

cottages with full kitchen
and bathroom
+ Complimentary Wi-Fi,
canoes and kayaks,
continental breakfast {
+ Fishing, fitness room, "7‘/
swim area, docking
;aoci:lsi(t)ies' e from th CONROY-TULLY
+ 20-30 minutes from the
airport and Portland CR AWFORD
+ Golf, restaurants,
shopping, beaches and FUNERAL HOMES & CREMATION SERVICES
entertainment nearby
+ Pet-friendly, family
friendly, smoke-free

Portland’s only

contribute to Portland’s “rebirth” and its | ——— independently
evolution “from a big town to a small city.” ~ | 661 White’s Bridge Road owned and
Hyatt Place will energize the confluence of | standish ME 04084 family operated
two important city streets and shoot for a Sebago Lake Lodge & Cottages funeral home.

PO Box 480 + Windham ME 04062

207-892-2698 + www.sebagolakelodge.com 172 State Street, Portland ¢ 773-6511 ¢ ctcrawford.com

starry new standard of exterior design. The

ALL WHEEL DRIVE.
BUT STILL ALL JAGUAR.

Introducing Instinctive All Wheal Drive:

HOwW ALIVE ARE YyOu~?

36 MONTH LEASE, $4,235 + TAX, TITLE AND FEES DUE AT SIGNING, $0 SECURITY DEPOSIT

For a limited time, enjoy a lease offer of $539 per month* on a 2013 Jaguar XF AWD.

# Price shown is MSRP. Excludes destination/handling, tax, tile, license fees and optional equipment. Retailer price, terms and vehicle availability may vary. See your local
authorized Jaguar Retailer for details. For well qualified lessees as determined by approved lender. All amounts shown are estimates, retailer sets actual amounts. Residency
restrictions apply. 2013 Jaguar XF AWD, 36 month lease, $4,235 due at signing includes $2.901 down, $0 security deposit, $795 acquisition fee and first months payment,
excludes retailer fees, taxes, itle and registration fees. Actual rates and payments of closed-end lease may vary. Take new retail delivery from dealer stock by 4/1/2013. Lessee
responsible for insurance, maintenance, excess wear and excess mileage over 30,000 miles at $0.30/mile. Based on MSRP of $53,895 (includes destination and delivery) with a
residual value of $29,642 as of 1/15/2013. Lessee has option to purchase vehicle at lease end at price negotiated with retailer and approved lender at signing Termination fee
may apply. See your participating Jaguar Retailer for complete details, or call JAGUAR-USA / (855) 524-8278,

#* For complete details on the Jaguar Warranty and Services Program, including limited warranty and maintenance coverage and exclusions, please visit your Jaguar Retailer.

"Mot @ subnbitute for sefw and stteriies drfeng, can it cywrcome ol sxtrems drcumntancoes.
OH0IG LhGUAR LAND ROVER MOATH AMERICA, LLC
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The Bay House

&town.s:-shmre
‘__-_-a.__-_-“..--- AT

. . Under Construction, Occupancy Fall 2013
International Exposure * Local Expertise

15 MIDDLE STREET

The Bay House is the first contemporary
condominium residence to anchor Portland’s
waterfront district.

Architecturally designed to complement the
spirit of this historic neighborhood, The Bay
House pays tribute to Portland’s past, but em-
phasizes today’s modern lifestyle.

With ten different floor plans and 42 single-
level units, residents at The Bay House enjoy a
variety of sophisticated amenities and options.
Open floor plans feature custom kitchens with
granite, hardwood floors, luxurious baths, state-
of-the-art systems, central air conditioning, gas
fireplaces, underground parking and private

Sandy Johnson & Gail Landry | 207-415-2128 & 207-650-8893  outdoor space.

Prices range from $200,000 for a studio up to $795,000 for a spacious 3-bedroom unit.

Afiliate of

Xy www.bayhouseportland.com

one union wharf ¢ portland * 207.773.0262

o THE WORLD




COURTESY ALOUETTE BEACH RESORT/MARK MULLER ARCHITECTS

GRAND HOTELS

bold all-glass first floor will have a rhythm
which, according to Soley, is meant to be a
“playful counterpoint to the structures
across the street,” connecting residents and
visitors alike to “both current reality and
pasthistory.” The 24-hour activity generated
by Hyatt Place will bring a big shot of new
energy to the Old Port, and capitalize upon
the “intangibles” that draw so many visitors
to its one-of-a-kind establishments every
year. We all know that downtown Portland
has, as Soley describes it, “a bit of magic,”
but the Hyatt Place will let a younger inter-
national set feel they’re rediscovering this
for the first time.

The city’s enchantments are also being
expanded by Vin Veroneau, president of
Portland-based J.B. Brown & Sons, who cut
his teeth on the Boston market.

At the western edge of the Old Port, at
the corner of Commercial and Maple streets

(Continued on page 82)

LUXURY IN
OLD ORCHARD

Qutside Portland, the epiphenomenon of new hotels is
echoed by the nearly completed ALoueTTE SuiTes, de-
signed by Portland architect Mark MuELLER to bring a lux-
ury client base to a memorable sweep of OLb ORCHARD
BeacH. "We think our story is exciting as part of the Port-
land scene and also as part of the revitalization of Old Or-
chard Beach on its own,” says Freo Kennepy of the ripple
effect. Yes, but why exactly now, in 2013? “We're a small,
family-run business, and we're beginning our 14th year
in Old Orchard. Old Orchard Beach has perhaps lagged a
bit behind other vacation destinations in Maine for keep-
ing pace with the newest and best guest accommoda-
tions—the new Alouette Suites signals a changed
attitude and a desire to move Old Orchard Beach back to
the top echelon of vacation spots in New England.”

The move will delight “our present clientele and open
new markets."

Specifically, he's engaging a demographic respond-
ing to “the extended-stay offerings. . .with high-end one-
and two-bedroom suites, all with private beach views
and kitchens.” A number of these four-season suites in-
clude "fireplaces, spa bathrooms, soaking tubs, on-site
sauna, and top-notch health guest membership. Guests
can enjoy a full breakfast available each morning in our
own Alouette Cafe throughout the year.”

Portland’s Only All-Suite
Waterfront Hotel

Fa
LY

Residence
Inn®

Aarnott.

Portland. Maine
Downtown/Waterfront

145 FORE STREET - PORTLAND, MAINE 04101
2077611660 - WWW.RESIDENCEINNDOWNTOWNPORTLAND.COM



GRAND HOTELS

From left: A44-room hotelis now under construction
on Great Diamond Island; the Courtyard Marriott
planned for Commercial Street at Maple Street will
contribute to the Old Port’s expansion to the west.

—_—" .
= L
Yy .
Renaissance Revival (continued from page 31)
in the Gorham’s Corner district, Veroneau’s
commercial and industrial real estate man-
agement and development firm (founded in
1828 by John Bundy Brown, the merchant
prince and hotelier who helped invent and
market Portland the first time around) is
actively developing a shimmering $17.5-mil-
lion, mixed-use palace encompassing 131
hotel rooms of a COURTYARD BY MARRIOTT to
open in June 2014. The sweeping project will
also house first-floor retail or restaurant space
and 14 high-end apartments on the sixth floor.
According to Veroneau, “This property

L ¥l 4 i 8
-lg—ﬂ,.-'-:

extends the Old Port west” and will offer
the “best of both worlds” by providing a
relaxed atmosphere of relative quiet while
affording patrons and guests a location eas-
ily walkable to the social activities of nearby
blocks. The hotel may also, at some point,
serve as the anchor to a larger block of resi-
dential and commercial developments on
sites to its north and west. And if the suc-
cess of this project is any indication of the
likelihood of longer-term plans coming to
fruition, a thriving neighborhood is sure
to emerge here. “Interest has been robust,”
Veroneau says, in future high-end “market-

rate” apartments with considerable ameni-
ties and likely rental rates of $2,500 to $3,000
per month.

Why all the optimism and investment?
Whatever the weather, our star is rising.
Portland’s explosion of new development
is being fueled in large part by its status as
a destination city. Even during a global eco-
nomic downturn, the city has successfully
added rooms to its downtown sub-market
and continues to see major hotels proposed
even outside of the downtown core, includ-
ing one at the heart of the multi-million
dollar multi-venue attraction known as

Architectural Design by Canal 5 Studio, Portland ME

HYATT PLACE

INTERMED

135 SHERIDAN

FROM LEFT: ARCHETYPE ARCHITECTS; STAFF ILLUSTRATION/ ROBERT WITKOWSKI/COURTESY J.B. BROWN & ASSOC/OPECHEE CONSTRUCTION CORPORATION

BUILDING PORTLAND

DEVELOPMENT CONSULTING
OWNER’S REPRESENTATIVE

Sh.
CONSULTING, LLC
WWW.SHINBERGCONSULTING.COM
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URBAN L|V|NG AT ITS BEST
* Loft-Style Apartments * Art & Event Space * Walk to Downtown Culture & Entertainment

*Class A & B Office Space * Quality Restaurants * Upscale Hotel & Restaurant Opening 2014
* River & City Views * Available Off-Street Parking * Amtrak to Boston & Portland

2 Main St. Biddeford | (207) 282-5577 | pepperellmillcampus.com



GRAND HOTELS

WinopsAaM Forrows
THE TREND

"People have been looking out this way for
along time," says Windham's economic de-
velopment director Tom Bartell. “There’s
been a need for recognized, branded hotel
space for business travel as well as for tour-
ism. | keep hearing about business travelers
calling in this area having to take hotel
rooms in Portland because they can't find
anything out here." He confirms that Hey-
land Development of York had their plan
approved in January to build a 74-room
MainStay Suites and 9,000 square feet of
retail space in three phases on Route 302 in
Windham. MainStay Suites is part of the
ChoiceHotels network, focused on extend-
ed stays and rooms with kitchenettes.

Carriage House doors have always been the
gold standard of custom garage doors. Since
we built our first door, we have been the
industry leader. And that is not a position
that we are ever willing to relinquish.
Carriage House doors are meticulously
handcrafted to your specifications and
made from the finest materials available.
Exceptional workmanship, superior woods

and professional hardware ensure long-
lasting beauty, reliable performance, and
low maintenance.

Door DSI

Services, Inc.

(207) 797-5696 * (800) 540-5696

31 Diamond Street, Portland ® DSIdoors.com
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STAFF ILLUSTRATION/CHRIS RICCARDO/ARCHETYPE ARCHITECTS/CBRE THE BOULOS COMPANY

the FOREFRONT AT THOMPSON’s POINT. As
proposed, the 30-acre site adjacent to the
Downeaster train and Concord Trailways
bus stations will house the Maine Red Claws
basketball team, a hotel, a mixed-use event
center, parking garage, restaurant, and office
buildings. Success breeds success—of a year-
round nature.

“But of course, a lot can go wrong,”says
Charles Colgan, professor of public policy
and management at USM'’s Muskie School
of Public Service. “I think the economy is
poised to improve, and my forecasts show
this. The hotel development reflects the
increase in business travel to Portland” on
top of its ever-increasing reputation as a
tourist destination. But?

“Markets have a way of building things
until they are over-supplied, “ he continues.
“If they do all build these hotels and they all
do open within a year or so of each other,
rooms will be cheap. And this will be a great
for the consumer.

“Hotels are like vegetable sellers-they
have a perishable commodity. A room unsold
tonight can’t be sold tomorrow. They have

The Forefront at Thompson'’s Point, viewed from Interstate 295 in this rendering, is ambitiously planned to indlude a number of
attractions beyond the hotel and restaurant.

to be competitive. An oversupply is not a
bad thing for Portland.” The great thing is,
“someone out there is making some big bets
on Portland, and each of these builders has
its own strategy. They’ve calculated expected,
acceptable vacancy rate numbers, but they
won’t share them.”

“T'll be amazed if they’re all going to pull
it off,” says Cape Elizabeth investment guru
Evan Livada. “Obviously, interest rates are at
the lowest in the history of the world, soit’sa
great time to borrow, and Portland is getting
a tremendous reputation as the best little city
in the country, but who knows?

“I wish them all the luck. In the summer
they’ll do very well, but I don’t see how they
won't be fighting for market share in the
winter...But they said we’d have too many

high-end restaurants, too, didn’t they?”
Livada laughs.

Additional demand for the city’s unique
attributes is sure to be generated through the
enormous supply of newcomers destined to
explore our city streets in the very near future.

“It's kind of a ‘back to the future’ trend in
the way people travel,” says Charles Colgan.
“The car vacation, where you just keep
driving, is fading because of the cost of gas.
People are going back to destination vaca-
tions. You go somewhere, stay a week, and
you want a place with a lot going on. Which
is why you go to Portland.”

And perhaps Great Diamond Island, too.
A 44-room hotel in Diamond Cove, designed
by busy Archetype Architects for Hart Hotels
(whose in-town flagship is the Portland Har-

|

g 14 q

Research a Great Retirement

Former Washington DC area residents who own a summer
farmhouse in Waldoboro, Carolyn Bryant and Don Sarles bought
a cottage at Thornton Oaks in early 2010 as their winter home.

Carolyn says “Bowdoin College provides a fine library that I can use
for musicological research (though officially retired, I've continued
editing and writing for Oxford University Press). The local public
library has also been extremely helpful in finding abstruse journals
and scholarly books for me.” Don, a long-time choral singer, has
joined an excellent choir.

“We especially appreciate the strong sense of community at
Thornton Oaks. We have formed close friendships and feel
very much at home.”

Searching for a stimulating community? Learn more about
Thornton Oaks and Brunswick. Contact Henry Recknagel at
800-729-8033 or thoaks@gwi.net. We also invite you to visit
our website to meet more of our residents.

OfH0) o it of
|+ n affiliate o
E n MID COAST HEALTH SERVICES

= Retlrement C ommunity

25 Thornton Way ~ Brunswick, Maine
www.thorntonoaks.com
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Maide fovYou

VYour Fevsonal Clmnin@ Sevvice

* Locally owned
» Customized cleaning
* Invoicing packages available
* All major credit cards accepted
* Employee background checks
* Special care for every client
* Flexible scheduling

¢ Attention to detail
e Fully insured

Maide for You

207-653-1837
maideforyou.com
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The paradigm shift continues
in Biddeford. Scort JosLIN,
chief operating officer of THe
MiLes AT PePPERELL, is heading
up an effort to transform

Building 20 into an industrial-tech boutique hotel, with original windows and floors and exposed beams. The

6,000-square-foot, 180-seat restaurant, anchored by a well-known chef, will command the street level, along with

an industrial-chic bar celebrating the textile mill's work ethic and Franco-American roots.

The next three floors will be given over to 40 rooms. Building No. 20, vacant since the days of West Point

Pepperell, will include 10,000 square feet of conference/event space. The venture will receive a reported $5 million

from its owner, the Mills at Pepperell. Joslin's target market is “UNE alums & clientele, SMMC clients, business and

Amtrak travelers, and summer travelers looking for off-the-beaten-path attractions!”

bor Hotel) is under construction, with a pro-
jected opening in the spring of 2014.

Colgan, who studies coastal cities and
their economies, suggests, “If you look at
similar-sized East Coast cities, you'll see
more hotel development. Charleston, South
Carolina is a good example.”

Charleston Area Convention and Visitors

Bureau deputy director Perrin Lawson
echoes Colgan’s conviction that when there
is investment commitment from proven
hotel groups, “you know there was a whole
lot of study beforehand” of the local market
to earn that commitment. “Plus, the clas-
sification of the tourism and hospitality
industry has changed in recent years. It's

7{ %W&Z-’;&/ and

MARCY BOYNTON EVENTS

EcoHome

STUDIOw: “himere

EACH KITCHEN :
COOKBOQ’K’AUTHO COOKING DEMO OR TASTING.

S, é\KITCE’IEN

Lana Wescott
EVENTS

' SPONSORED BY:
Kitchen Cove

ILL FEATURE A CHEF, e

MEDIA PARTNER:

Distinctive Tile M&d—
& Design

THE MAGAZINE OF MAINE
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PORTLAND

KITCHEN

TOUR

FRI & SAT MAY 10 & 11
10:00AM-4:00PM

TICKETS $25 ONLINE
$30 AT THE DOOR

portlandkitchentour.com

marcyboynton@maine.rr.com

207-831-0201
events@lanawescott.com
207-229-3866

LIKE US TO GET ALL THE LATEST TOUR INFORMATION!

COURTESY PEPPERELL MILL CAMPUS



GRAND HOTELS

legitimate economic development that is
intertwined with other industries. Demand
is not nearly as cyclical as it used to be;
there are not nearly the peaks and valleys.
Tourism today is a quality-of-life issue. You
want to live here because it’s the sort of place
you’d want to visit if you didn’t.”
Portland’s appeal is no longer limited
to warmer months. No longer are we a
stopover for those venturing to summer
destinations downeast or elsewhere, a drab
cluster of motor hotels with lackluster twin-
lobster specials & Ia Vallee’s at the former VT _
Exit 8. There’s something singular about the A - N Til'llrL .
heart of Portland (consider the new, rede- : Y . “ W
fining energy, for example, at Boone’s res- ) - a o \ \];
taurant on the waterfront), and it’s entirely S S ' malli ' '

unrelated to Maine’s status as a popular

summertime getaway. Is it appropriate, WAYNFLETE STUDENTS ARE

then, to say Portland has “arrived?” ARTISTS & ATHLETES, SCHOLARS & SCULPTORS,
No. In light of its record of prosperity

throughout the centuries, a more appropri- MUSICIANS & MATHEMATICIANS...

ate characterization is, “We're back.” m

www.waynflete.org

99 Formore, visitat portiandmonthly.com/portmag/2013/03/ Independent education from Wavnfl et e

new-hotels-extras Early Childhood through Grade 12

‘ | Building Legacy
CONSIGLI . . T Structures
- in Portland
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Consigli Construction Co., Inc.
Construction Managers and General Contractors
I5 Franklin Street

Portland, ME 04101

207-773-3000

www.consigli.com
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Sign up N
E-Newsletter a
www.ogunquit-org

Amore Breakfast/Café Amore
207-646-6661/207-646-6660
www.amorebreakfast.com

The Barrel Stave, Retail Gift Shop
207-646-8298
www.barrelstave.com

The Beaches Motel & Cottages
207-216-4065
www.beachesofmaine.com

Bintliff’s Restaurant, Ogunquit
207-646-3111
www.bintliffsogunquit.com

Caffé Prego
207-646-7734
www.caffepregoogt.com

Carriage House Motel,
Cottages and Suites
207-646-2159 or 888-213-4720
www.mainecarriagehouse.com

Clay Hill Farm Restaurant
207-361-2272
www.clayhillfarm.com

Cornerstone Artisanal Pizza & Craft Beer
207-646-4118
www.cornerstoneogt.com

Dragonfly Guest House
207-216-4848
www.dragonflyguesthouse.com

The Dunes on the Waterfront
207-646-2612
www.dunesonthewaterfront.com

destination to satisfy all of your
spring and summer wishes.
Experience miles of beautiful

sandy beaches, quaint seaport coves,
fine dining, superior accommodations and a selection of
unique shops and businesses in one convenient location.

Feile Restaurant & Pub
207-251-4065
www.feilerestaurantandpub.com

Fisherman’s Catch
207-646-8780
www.fishermanscatchwells.com

Five-O Shore Road Restaurant
207-646-5001
www.five-oshoreroad.com

Gorges Grant Hotel
800-646-5001
www.ogunquit.com

The Inn On Shore Road
207-646-2181
www.theinnonshoreroad.com

Inn Season Resorts
The Falls at Ogunquit
866-469-8222
www.8664myvacation.com/resorts/fao

Juniper Hill Inn
800-646-4544
www.ogunquit.com

Katie’s on Shore Road
207-641-2780
www.katiescafeonshoreroad.com

Knight’s Quilt Shop
207-361-2500
www.mainequiltshop.com

Mainely Quilts Gift Shop
207-985-4250
www.mainelyquilts.com



Meadowmere Resort
207-646-9661
www.meadowmere.com

The Milestone
800-646-6453
www.ogunquit.com

Moon Over Maine
207-646-6666
WWW.moonovermaine.com

The Neptune Inn On the Beach
207-646-2632
www.theneptuneinn.com

Ogunquit Rental Properties
207-646-1500
www.ogunquitrentalproperties.com

Photography by Katherine
207-451-3734
www.kathsimages.com

Raspberri’s Restaurant
800-646-5001
www.ogunquit.com

Rockmere Lodge
207-646-2985
www.rockmere.com

Seaside Vacation Rentals
866-681-8081
www.seasiderentals.com

Swamp John’s Fine Art Jewelry
207-646- 9414
www.swampjohns.com

Tanger Outlet Centers
1-800-406-4490
www.tangeroutlet.com/kittery

Terrace by the Sea
207-646-3232
www.terracebythesea.com

Village Food Market
207-646-2122
www.villagefoodmarket.com

Wells-Ogunquit Resort Motel & Cottages

207-646-8588
www.wells-ogunquit.com

The Wild Blueberry Restaurant
207-646-0990
www.thewildblueberryrestaurant.com

Photo by Robert Joyner

2013 Calendar of Events

For more information on these events,
go to www.visitogunquit.org.

April 12-14 ~ 23 Annual Patriots Day Celebration
Join us as we go back to our roots, with historical characters
walking the streets, musterings, and fife & drum concerts.
Re-enactments, cookout, taste-tests, and craft fair round out
the weekend.

May 11 ~ Aids Walk

May 25-27 ~ NAMES Project AIDS Memorial Quilt
Display

June 7-8 ~ Annual Chamber Music Festival

June 29 ~ Ogunquit Lifeguard Dash - All are welcome.
Benefits Ogunquit Lifeguard Rescue equipment. 5K beach run.

July ~ July 4* Fireworks

August 22 ~ 40" Annual Sidewalk Art Show &
Sale More than 70 artists showcase and sell their work on the
sidewalks and parking lots of downtown Ogunquit. (Raindate:
August 237

September ~ Capriccio - A two-week long celebration of
the arts. September 7™ Capriccio Festival of Kites-Sponsored
by Ogunquit Rotary Club and Ogunquit Performing Arts. 207-
646-2261. (Rain date: September 8t")

September 14 ~ Annual Lobster Dash - 5 mile beach
run. FMI visit www.lobsterdash.com.

October 25-27 ~ 10" Annual OgunquitFest A fun-
filled weekend of fall-themed events including pumpkin and
cookie decorating, costume parade, classic car show, craft
show, fun house, high heel race, bed race, wagon rides,
storytelling, and a scarecrow contest and more!

November 10 ~ 5" Annual Celebrations by the Sea
Wedding Expo brings together a variety of experienced
local vendors and professionals who can help you plan your
special day by the sea.

December 7-8 & 13-15 ~ 27 Annual Christmas by
the Sea Celebration. Concerts, caroling, tastings, visit
with Santa, parades, tree lightings, Santa’s Village, ornament
making, storytelling, bonfire, hay rides, craft shows.

All Event dates and times are subject to change.
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OGUNQUIT CHAMBER OF COMMERCE

36 Main Street (USRT 1)
Ogunquit, ME 03907

207-646-2939
www.ogunquit.org

www.visitogunquit.org



